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Brainiac Builds
Brilliant Brands

Let yourself be the benchmark you dare to dream of.




TBT In A Minute

We are an eager young firm that has proven itself in
numerous industries with customized approaches
that lead to epic results for our clients. For the past
7 years, we have been directing your growth arrow
only up. Stating this, we await our next mission
with open arms and a fresh approach.

TBT In Numbers

100+ 300+ 5000+
Partnerships ~ Campaigns  Creatives Produced
3 15 40+

Countries Team Members Web Assets Made
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Services

Strategy: Creatives:

U

o« Brand Strategy Development 'CA\) Creative Designing
A

® o N
=7 Media Buying @ Video Animation
Q"‘__'] Social Media Strate ‘ 3D Modelin
o AR :
gl; Digital Ad Placement §' Photography
” II.E='
oé Social Media Management /T_\ Videography

"‘ Social Media Moderation

Essentials:

Website Development

Search Engine Optimization

@

Cold Emailing

é’%ﬁ Blogging
@ Content Writing




The Global Approach

Over the course of the past few years, we have been making an impact on a global scale. Our
journey started with assisting small businesses in Pakistan. The appeal and fondness of our work
increased to such that businesses around the world wanted to work with us.

We have worked in over 7 countries and now have a partner network dedicatedly serving three of
them, providing us with cross-border exposure and the ability to make informed decisions in
diverse markets.
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Cost For Your Growth

Not every suit fits everybody. Here at The Brainiac Trend International,
we focus on your growth. The strategies and approaches vary to get
you the best outcome with the least investment.

Process Of Cost Calculation

We meet and The Team Prepares Work starts on

understand what a strategy tailored improving your

you want. made for you. appearance and
growth.
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Campaigns With
An Impact

Get the gist of how we communicate with style



A Social Media
Tour To Norway

Client: Norway Halal tours

Campaigns on a global scale require next-level
engagement and communication. The audience
should be as involved as perhaps the leadership.

Therefore, when COVID-19 caused travel
restrictions, we started a Social Media Tour of
Norway. This enabled our users to virtually tour
Norway, right from their mobile screens.

We planned an itinerary and every day through
social media our audience could have the tour they
thought they could not have.

A SOCIAL MEDIA TOUR
TO NORWAY

ERIOARSIER="1.3 RHSSIEP TEM B ER

NORWAY
HALAL TOURS

DONT FORGET TO
LIKE | FOLLOW | SHARE

,!vx
2" Day In
Norway

Chasing The Vivid
Northern Lights

1** Day In
Norway

A Stroll Around Tromso
& An Amazing Local Dinner

35 Day In
Norway

Journey To
Skjerv Island
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PLACE ORDER
FROM ANYWEHERE! i
NOW SHIPPING

ALL ACROSS
PUNJAB

DUALITY PRACA ROLLS

Delivery All Over HASSLE FREE

Pakistan DELIVERIES:!

Client: Image Enterprises

PLACE YOUR ORDER NOW!
PH: 0300 1246243

POS Rolls was always seen as a vital part of
businesses that had one disadvantage, making the
trip to get them alone.

PLACE YOUR ORDER NOW!
PH: 0300 1246243

Our client solved this problem through delivering it
all over Pakistan. We decided to make this the
forefront of our campaign and market it through
various perspectives.

EXPERIENCE Q‘
TH E EASE OF pusLiry paeca afiLLS

ONLINE
DELIVERIES

Islamabad
Faisalabad
Attock

Rawalpindi

DON'T
SWEAT IT .
THls BUALITY ppca ATLLS

Racie er at your

BEAT THE HEAT

e omomrriomNDOGET YOURPOS

@ PH: 03001246243 . ROLLS DELIVERED

PLACE YOUR ORDER NOW! TO YOU!

PH: 03001246243

PH: 03001246243

PLACE YOUR ORDER NOW! /




Enticing People
To Farm

Client: Gadariya

City life has its benefits but nobody can ignore the
serenity of the countryside.

This was the problem statement that helped us
derive a campaign that would entice city dwellers
to start their own share farms and prepare an
escape from the polluted city life every now and
then.

ggtgsﬂvu

WELCOME TO AN ERA OF
SHARED FARMING

www.Gadariya.com

Gudurflé)yd

Grow Food
According To

Your Needs!
T Take A Break
From Pollution!
To Your Shured Farm'




The Real
Influencer

Client: Hexis College:

Teachers are always seen as near parental figures.
When our client asked us to present them in a

unigue manner, our creative team knew right what
to do.

We featured every teacher in the supposed
magazine giving them the attention and respect
celebrities seek, in terms of making them the
influencers that matter.

AAIC - FACULTY 2019-2020
M 1! TEACHER
PN | EXPLAINS

ABDUL
JADIR

SILAT

CONTRIBUTES MORE TO
THE FUTURE OF OUR
SOCIETY.

& “BUSINESS IS

v

KAMRAN
A.f': UL

THE GREAT
TEACHER
INSPIRES.

Qe L
N

NEW EDUCATIONAL ORDER
www. hexis edu.pk

HE3€IS

PAPERWALA
THE JOB OF AN
EDUCATOR IS TOTEACH
STUDENTS TO SEE VITALITY

IN THEMSELVES

FACULTY 2019-2020

“ THE WORD
ACCOUNTING COMES
FROM THE WORD
ACCOUNTABILITY. IF
YOU ARE GOING TO
BE RICH, YOU NEED
TO BE ACCOUNTABLE
FOR YOUR MONEY. ?

ONAL ORDER

1exis.edu.pk




An Offer with An
Atmosphere.

Client: Hexis Schooling system

An Admissions campaign where our client waived
their Admission Fee. This was targeted to increase
the number of enrolments in a specific grade.

We captured fun learning moments of students
that also gave away a hint of the school
atmosphere while communicating our offerings,
making it one complete advert.

4

se %, NO
HEXIS ADMISSION

: |
HEACIS ~lgnite Your ey
Child's Curiosity =3
for Learning /i

NO ADMISSION FEE

® 031-444-43947(HEXIS)

@ SCHOOL.HEXIS.EDU.PK

'

Where Quality

) Excellency & Quality in
Education Meets Everything !

Affordability N
ADMISSIONS OPEN GRADE1TO 8 ‘
>

Innovative Learning,
Limitless Possibilities
ADMISSIONS OPEN GRADE1TO 8



Your Trust Our
Delivery

Client: Squareone

Square One offered a unique opportunity for
skilled workers to immigrate to the UK.

We made a campaign that included the colors
of the UK and the brands. The text
communicated our offerings and openness
while using images that motivated users to
apply to their program.

SQUARE £

FUTURE OF HR SOLUTIONS

NE

Progress

Place

Immigrate

3 state immigration

process

e ‘ Lane2; Al Murtaza
Squareonelc,com () 0330 SQUAREL(7782731) @ SRR TR

SQUARE ZNE

GET AFREE
ELIGIBILTY CHECK
FOR YOUR SKILLED
VISA APPLICAITON

Contact us today!

]Ja siccom () 0330 SQUARE] (772731} (?:,1 Lore 2, Alburtadn

Karachi

SQUARE ZNE

FUTURE OF HR SOLUTIONS

Need
Guidance?

Have a 1-1Session with us

aicears (B3 0230 SO I Lan= 2, Al Murtaza
neiccom () 0330 SQUAREL (778273) @ et e

Cormmercia
Karachi

SQUARE SNE

Your Dream
Job Aborad
is Now a
Possibility!

Start your application today

. "y 32 Al Miirta
juareoneiccom (3) 0330 SQUARET (7782731) @ i durara
s Karachi

SQUARE SNE

WE'RE ON A
MISSION OF

Making Skilled Immigration Turbulence
Free Far All Our Applicants, Till They Settle

E?'El sguar

eotieic.com @ 0330 SQUARE! (7782731) {O) =n= ZiAtilises

Commercial Phase &



This Could Be You
in Canada!

Client: Evernest

~ Immigration!

Get a Free Consultation!

# Canadian _ - -

What's the best way to get more responses
on an immigration campaign?

The answer is in front of you. Our aim is to
make our client imagines themselves on
foreign shores. It stimulates them into
believing that this wall of a task is a
possibility, prompting them to start the
process by showing their interest in us.

This Could e B This Could This Could
Be You! piss - Be You! Be You!

Appty for Candian
Irmr

igration



Cooper's Summer
Camp

Client: Cooper Learning

Summers bring out the Summer Camps, we
decided our client's summer camp should
stand out.

Our team got to work with the first step
which is purposeful photography, then we
shaped them into creatives that highlight
themselves for the target age and group,
attracting the parents to enroll their children.

) COOPER
“’ LEARNING

-»\ COOPER Turning

LEARNING !5 %mm E “ .(%a;asigﬂn;irl‘nto
w AMP ¥ Our Movie
Clubs

This Summer
let your child
discover their

inner artist, writer, and
dancer

LIMITED SLOTS LEFT :
STARTING 15TH JUNE e

@ 0332 A353563
Lane 2, Al Murtaza
Commercial Phase 8 Karachi

Enrolments Open!

@ 0332 8353563

s e L~
Lane 2, Al Murtaza T
Commercial Phase 8 Karachi ’

B § COOPER
‘ﬁ LEARNING
Here to Help Elevate your

child's math ¢ '™
You Learn! . -
§COOPER skills -

\ = Academic reinforcement classes with our Math Whizz

Bring your stories i Math Whizz program!
to life with our Creative Writing
creative writing Storytime

program!

@ 0332 8353563
1332 A353563
e Lang 2, Al Murtaza
PrY Commercial Phase B Karachi
i Lane 2, AlMurtaza
@ Cor I P B Rarachi

rirmercial Phase & karachi
Enrolments Open!
~fll Enrolments Open!
J

@ 0332 8353563
Lane 2, Al Murtaza
@ Commercial Phase 8 Karachi
Enrolments Open!



Presenting the Bari
Eid Sale

Client: Abu Haashir

Eid was around the corner and the client had an
eye on getting in on this opportunity with a big
sale.

Therefore we named it as such, it was called the
"BIG EID SALE" We encapsulated the brand
theme while opting for lighter colors,
highlighting top-selling products and set an
Arabic tone.

This turned out to be a winning combination
and gave a huge bump in sales the client was
looking for.
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ABU HAASHIR

THE BIG

1D SAIE

UPTO 40% OFF
W W W . A B UHMAMSHTIR.COM
BARADISCOUNT BAR! FDPY BH LAS I D M
ONBARLEID L LAY EIDI e ! A
. AL EIUE BEFORE T HE SALE ENDS
/ 5 - UPTO 40% OFF
e emceni - ok iy e




Patriotic Pakistan
Sale

Client: Musk Al Mahal

This was our client's very first campaign. They
wanted to do something extra creative to
stand out.

We shaped their products into characters that
played the role of patriots by involving them in
such roles.

This campaign was adored by the client and
their audience to such an extent that another
hit campaign was made shortly afterward on
the same premise

PATRIOTIC PAKISTAN

SALE

| 3RD TO 7TH SEPTEMBER! |
UP TO 10% OFF ON ALL PERFUMES!

L ]
_CD_ JAudll Suud = SHOP NOW |
s

MUSK AL MAHAL www.muskalmahal.com

_d)_ Jull Lud
MUSK AL MAHAL

MORE PRODUCTS FOR

THE B8ATTLE !

www.muskalmahal.com

LET'S BATTLE

THE PRICGS'

UP TO 10% OFF ON ALL PERFUMES!

CEASEFIRE IS JUST

eY HOURS AWAY!
« »

UP TO 10% OFF ON ALL PERFUMES!

J:ld] SHOP NOW
Q MUSHK AL MAKAL www.muskalmahal.com

OPERATION

PERFUME !

visit: www.muskalmahal.com

Jodll S a SHOP NOW !
MUSK AL MAHAL www.muskalmahal.com



Mirror-like
accuracy

Client: Scentorious

Our clients' offered their customers
fragrances, inspired or similar to the best
scents around the world.

We decided to "Mirror" this concept quite
literally by showcasing a reflection of the
renowned fragrances beneath our client's
bottle to convey the relation and their
accuracy.

SSSSSS

MILLION
LUCKY
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Every Building's
Solution

Client: Al Neem Building Solutions

Our client offered a one-stop solution for all
building maintenance needs in the UAE.

We uplifted their theme and then decided to
go straight to business with offering what we
can provide to our potential customers who
wanted a specific service or a platter of
services.

FURNITURE NEED:

POLISHING ?

/ALNEEM

BUILBING SOLUTIONS

ALL BUILDING

AT ONE PLACE |

. } . !

GET A FREE QUOTE TODAY | Ph: +971 54 451 2378 ,‘-

/ALNEEM

BUILDING SOLUTIDNS

: ] GET A FREE QUOTE TODAY | Ph: 4971 54 451 2378




Smasher, Legend's
Favourite

Client: Smasher Sports UK

In the world of sports, the players who play with
your products are seen as ambassadors. Our
client has been the first choice for many
cricketers who are now considered the legends
of the game.

Therefore, we have decided to highlight those
legends who have played with our client's
equipment to ignite the hype of the brand.

S SMASHER
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As Classic as a
Polaroid

Client: Natraj Tandoori

Our client had been in business for over 40

years, the brand was a favorite amongst many.

They also had been consistent in their food
and style.

That made them a classic brand, and what
better way to market the brand than the ever-
classic Polaroids.

. (\}Wﬂf 'ﬂkka/
it

#NATRAIJINANS

A CULINARY CLASSIC!
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An Epic Menu
Reveal

Client: EPIC:

The client was looking for a menu reveal that
was as EPIC as their logo. We created taglines
that incorporated the dish names and
matched the fonts of the logo.

O +92 3071117788

This was instantly adored by the client as they
still wanted to carry their Pac-man theme

deep down, and this laid the perfect platform
for it.
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*§ Y, KASHIF DENTAL GLINIC
KASHIF DENTAL CLINIC CHILDREN

¢ AN INITIATIVE BY DR KASHIF JAMAL AND ASSOCIATES
1 I e I l S O I l Teeth Scaling : Rs 1500
/% 50% Off On Whitening

Discount

Client: Kashif Dental Clinic

The launch of a new location means an opening
discount. We repurposed that to invite families
by appealing to the children.

“Q“TH Dlscouur

Luckyone Mall Gulistan E Johar Ehad Building, Saba Ave,
9 Lower Groud Floor, Eastern Pride, Shop#15, 9 Badar Commercial, DHA,
Rashid Minhas Road Block 15 Phase 5, Karachi

A special discount was created for the month
seeing as November had Children's Day, but for

KASHIF DENTAL CLINIC

AN INITIATIVE BY DR KASHIF JAMAL AND ASSOCIATES

all the people in our audience, it was now
Children's Month.

KASHIF DENTAL CLINIC

Free N ' Children Month Discount Upto 30%
const“ta l‘lcy Off On Dental Treatment.

ForChildren

Luckyone Mall
n E PE Lower Groud Fleaor,
Rashid Minhas Road
TOLOOK AFTER
14

Eastern Pride, Shop#15

YOURCHILDS W
Ehod 3, Saba Ave,
o adar Commerclal, .
Phase




Selling Premium
Apartments

Client: Ajabshah Builders

We were approached to market a near-complete
residential project in Phase 8 which came with a
premium price tag.

We segregated the audience to appeal to people
who preferred a luxurious lifestyle and had the
means to support it.

Our deep segregation while narrowing our
audience was the right thing as it generated

momentum and response from the correct group

of people

AXTLANTIC
RESIDENCE

Luxurious 3 Bed Apartments
In Dha Phase 8

COMPLETE

o (021) 35872263

Plot No.89C Al- Murtaza Commercial
Lane-4,Phase VIII-A DHA Karachi

@ Ajabshahproperties.com

ATLANTIC

: ‘ AJABSHAH
Luxuricus 3 Bed Apartments
In Dha Phase 8
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I; ..90% I'I [ umiteD it

MPLETE || |
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Location

-
W22 g Q@ (021) 35872263 | 03238337623
A I_{AH Plot No.89C Al- Murtaza Commercial
Lane=-4,Phase Vili-A DHA Karachi

@ Ajabshohproperties.com.pk

S Min Drive From



Shehar se Shehar
tak ka Safr

Client: Wapsi Car

Our client offered cars on rent with drivers with
a shared car service. The natural competitor
was a journey with a bus.

We showed the benefits and comparison
between the moods of transport to help our
audience reason towards choosing Wapsi Car
as their mode of transport

CITYTOCITY

ABARAMSAY,

CARMAIN

#  Ayailable on the GET ITOMN
% AppStore || P> Google Play

ax++  SafarKarein
Suffer Nahi!

n ***** City To City Ab Aram Sae,
Car Mein!

Q=

€

CEEE G 315215

CAR BY ATS

~ BusKiTou
L. Bas Hogae ...

Whatsapp Now:
+92-311-1222190

CAR BY ATS

Islamabad

3L

<

Jahan Jao Paisa Kamao!

Whatsapp Now:

Download The App Now +92-332-2661333

‘ —.. Download The App Now

SheharJt:gZ
Hua Asan.

- No KM Charges
- No Peak Time Charges

v

Whatsapp Now:
+92-332-2661333

BUS MEIN JANA PSI
BAS KARO! i

Ab Wapis Se Car Mein
Jana Shuru Karo!

Whatsapp Now:
+92-332-2661333



App Based
Solutions for All

Client: Apputure

Our Client offered a pre-made and customized
solution for numerous industries that could
provide benefits on numerous levels.

We, therefore, presented each solution with a
summary of what they could do for the end
users and therefore promoting their
uniqueness to an audience that could benefit
from these solutions.

apputure
SOLUTIONS

ORDER MANAGEMENT PORTAL

Hubim Sarias (o Chabo Vo Mengwes|
zesdpuchy Order management

Todays Crder Count: 12

S Sty

Vendor Management

II,I-III,II:,
o e o B DR oGl

VeI Kavact i T, 2331

Get In Touch!
® 03413542009 @ www.apputure.com

MANAG.E YOUR
Sales with Ease!

apputure
SOLUTIONS

TASK MANAGEMENT SYSTEM

With Apputure’s POS

Polnt of Sale (Web Application])

FEATURES:

.
& Multiple Branches & Discount options 7 Inventory & staff @ 24/7 Reporting
& Add/Delete products B Invoicing 7% Management & Remote Access
{4 Order management g Complete Business ) QOffline Mode for #4r And More
[ Table management Monitori ng uninterrupted work amazing features

PERFECT FOR:MARTS | E-COMMERCE STORES | SHOPS | RESTAURANTS

& Gppufurc @ 0341 3542009 @ www.apputure.com

apputure

Why Our POS System?

* Easy to Use * Full of Features
« Affordably Available

GET IN TOUCH NOW!
™ 03413542000 www.apputure.com

FEATURES:

& Employee Management & Self Service
& Attendance

[ Leave and Loan Management

#& Increment/Reimbursement Process
53 salary Sheet Generation

Reports and Data sorting

@ 0341 3542000 @ www.apputure.com

Automate your

HR Department!

With Apputure’s HR&Employee
Management System

Perfect for:

All Business with multiple
employees | Many Branches
and Offices | Overburdened

HR Departments

Y apputure



The Big Bump
Sale

Client: The Lil Tutu

Parents usually buy the most for their
newborn children. Additionally, there are 2
more benefits; first is that they often need
more clothes due to their growth and
retaining them is more beneficial as they will
be with us for the longest.

Therefore we created a Big Bump Sales as
most shopping for a newborn is done before
their birth and we wanted to appeal to the
mothers via creating better association.

¥

the lil tutu

ine BIQ
Bump Sale

Upto 50% Off

On New Born Clothes

the [il tutu

Upto 50% Off

fbigbumpsale

| 4

the lil tutu

Keep Shopping,
Without Hesitation!
Up To 50% Off

#BigBumpSale

Rs 1,650.00
NN [ :
\\ - the Iil tutu

%

the il tutu

i ' L .
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LYiorsico & Fices
il IR O e S e Sl e

#BigBumpSale #UptoS0%Off



Zaram Footwear
Collection

Client: Abu Haashir

Our client had just inducted a local style
sandal in their product range. Their
audience though was made up of people
who preferred trendy and modern
things.

Therefore, we presented traditional
footwear in a trendy and modern style to
appeal to their audience and make the
required impact.

/{‘) 9 . f@ AR I M

ABU HAASHIR

THE NAME
OF CLASS &
COMFORT!

1111111111 DEBO 48U HAASHR @ Wi ABUHAASHIRCOH

HAR QADAM
ABSUKOON
\L} DAM

@ 0322-3413414 © EB@ ABU HAASHIR @ WwWW.ABUHAASHIRCOM
©Q SHOP#1, BUILDING28C, SEHAR LANE 9, PHASE 7 DHA, KARACHI

CLASSIC
BROWNS
INTOWN !

@0322-3413414 @ EBO ABU HAASHIR @ W WABUNAASHIRCOM
Q@ SHOP#!, BUILDING25C, SEHAR LANE 9, PHAS

LG 39O




Experice The
You

Client: J Pardesi

The client specialized in making custom-
made attire for people belonging to
different walks of life. Making people feel
like the brand was the goal.

Therefore this campaign reflected "You"
as the brand and showcased the different
categories we offered.

K|S P

Cvrmaaricm b~ —~ N
Experience the Youl

A

Buy Now!
www jpardesi.com

Visit Our Outlet!
Kurta Gali, Tariq Road

>

Buy Now!
www pardesicom

Vigit Dur Dutlet!
Kurto Gali, Tarig Rood

,f; | {', (ot
(o)} ;

..MAT -

Bury Nowd
wiwi | pardesi.com

Wisit Our Cutiet!
Kurta Gali Tariq Road

Bury Nowd
W pardesi.com

Wisit Qur Cutiet!
Kurta Gali Tarig Road




ADMANI

MAN

The World Of
Admani

WWIW. ADMANI-MENSWEAR.COM

Client: Admani Fabrics

After numerous successful campaigns, we
eventually wanted to go big with our next
campaign. This meant incorporating the RV, ADMANE MEWSWERR. SO
product with a soulful context.

ADMANI

We created the world of Admani where in
: : DESERTS OF PAKISTAN
different scenarios our product was blended ADMANI WORLD
like nature itself. This also highlighted how
different people had Admani in common in

their lifestyle.

WWW. ADMANI-MENSWEAR.COM



Modern Day
Fashion

Client: HoodFest

The client had come in with a specific
requirement. They wanted the campaign to
highlight their designs printed on their
apparel.

We mimicked the design and incorporated it
into the background of the model
presenting the apparel. This helped us keep
the context of the photoshoot and also
helped amplify the design for better
visibility and focus.




Altum Summer
Collection

Client: Bin Sami

A new collection was due to launch. We
searched and finalized a name of the
collection which resonated with the idea
behind the collection.

Afterwards, creatives were made with
contrasting colors of the articles in the
collection and the summer vibe to ensure
each image follows the theme while
looking fresh to our audience.
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Get 1nsights on Key
Case studies

From the brief to the result, they have it all



Transforming a POS Roll Manufacturer's
Digital Marketing Strategy Results:

e B2B Buyer Acquisition:

The Brainiac Trend, a leading digital marketing company, recently undertook a « Nationwide Distribution Chain:
transformative campaign for a POS roll manufacturer. The client, with a non-existing social « High Return on Advertising Spend (ROAS):
media presence, aimed to establish a nationwide distribution chain by targeting B2B e Increased Order Volume:

buyers. This case study highlights the strategies implemented by The Brainiac Trend, the
results achieved, and the lessons learned during the campaign.

Objectives: The Brainiac Trend's digital marketing campaign

successfully transformed the client's business by
establishing a nationwide distribution chain for their POS
rolls. By targeting B2B buyers, implementing a sample-

 Identify and target B2B buyers for the POS roll manufacturer.

e Establish a nationwide distribution chain.

o Achieve a high return on advertising spend (ROAS) by acquiring bulk buyers.
e« Employ a sample-based approach to generate larger orders.

based approach, and leveraging influencer partnerships,

the campaign achieved outstanding results, including a high

ROAS and increased order volume. This case study serves

as a testament to the effectiveness of strategic digital
Strategy: e : .

marketing in driving growth and success for businesses in

_ . . the modern era.
e Audience Segmentation and Targeting:

e Social Media Optimization:
e Free Sample Campaign:




Digitally Dominating the Halal Tour

Market to Norway Results:

o Market Leadership:

This case study highlights the successful digital marketing campaign executed by The

Brainiac Trend, a prominent digital marketing company, for a Halal tour provider to

Norway. By leveraging targeted keywords, content creation, strategic promotions, 0 USSRl L

personalized packages, and a user-friendly website design, The Brainiac Trend helped the » Overcoming COVID-13 Impact:

client establish a strong market position, even amidst the COVID-19 crisis. This case study » Long-Term Sustainability:

delves into the strategies implemented and their long-lasting impact on the client's

o Outcome:

Objectives:

The Brainiac Trend's digital marketing campaign

transformed the client, a Halal tour provider to Norway,

o Establish the client as a leading Halal tour provider to Norway. into a market leader. Through targeted keyword

e Generate consistent and year-round customer queries and bookings. S ) , ,
optimization, content creation, strategic promotions,

« Differentiate the client's services based on traveler preferences (family, backpacker, . . .
personalized travel packages, and a user-friendly website

honeymoon, group tour). . . .
Y Broup ) design, the campaign generated consistent customer

e Develop a compelling online presence to overcome the impact of the COVID-19 crisis.

queries and bookings, even in the face of the COVID-19

crisis. This case study exemplifies the power of strategic
digital marketing in establishing a strong market position

Strategy:

and ensuring long-term success for businesses in the travel

 Keyword Optimization: industry.

e Content Creation:
e Strategic Promotions:
e Personalized Travel Packages:




Revolutionizing Online Sales for Power

Tools
Results:

This case study showcases the remarkable digital marketing campaign executed by The
Brainiac Trend, a renowned digital marketing company, for an online seller of a single » Remarkable Return on Advertising Spend (ROAS):
brand power tools in Pakistan. The client aimed to penetrate the traditional power tools » Peak Sales Performance:

market, primarily consisting of a rural audience, through non-conventional online
strategies. The campaign highlights the strategies implemented by The Brainiac Trend, the m
outstanding results achieved, and the transformative impact on the client's business.

. . The Brainiac Trend's digital marketing campaign
Objectives:

revolutionized the online sales of power tools for the client,

e Build a customer funnel and establish trust through page likes and messages. SUEIEETIE Ui ArallenEes o Waelidore] mrbeEt 7

e Drive conversions for website purchases through a targeted conversion campaign. PELEIS . TINTeLE sirsisgle fummel e, eyt

o Promote top-selling categories effectively to generate customer interest. promotions, segmented landing pages, and creative

communication, the campaign generated exceptional

o Create landing pages for segmented top-selling products to increase conversions.

o« Communicate the benefits of ordering online and the convenience offered by the client. results, including a 30x ROAS and peak sales of 4 million

o Attract new users through the perception of a new experience with a limited product PKR in a limited budget. This case study showcases the

range transformative power of digital marketing in expanding

e Building the Customer Funnel:

business opportunities and reaching untapped markets.

Targeted Promotions for Top-Selling Categories:

Segmented Landing Pages for Top-Selling Products:

Communicating the Benefits of Online Ordering:

Limited Product Range for New Experiences:




From Manafacturing to Online Retail of
Fabrics:

This case study showcases the exceptional digital marketing campaign executed by
The Brainiac Trend, a renowned digital marketing company, for a fabric manufacturer
venturing into the online retail space for the first time. The client aimed to test the
market and explore new sales opportunities through their e-commerce store. The
campaign highlights the strategies implemented by The Brainiac Trend, the
outstanding results achieved, and the transformative impact on the client's business.

Objectives:

Create a message-based campaign to establish trust and increase user engagement.
Drive conversions for website purchases through a targeted conversion campaign.
Showcase a single fabric article with a range of amazing color options.

Offer competitive prices and free delivery to incentivize customer orders.
Generate jaw-dropping creatives to appeal to the fashion-inspired mindset and establish
the client as a big brand in the online retail industry.

Strategy:

o Message-Based Campaign for Trust Building:

o Conversion Campaign with Color Showcasing:

o Competitive Pricing and Free Delivery:

e Jaw-Dropping Creatives for Brand Establishment:

e Increased User Engagement and Trust:
e Improved Conversions and Sales:

e Enhanced Cost-Efficiency:

e Brand Recognition and Positioning:

The Brainiac Trend's digital marketing campaign
revolutionized the online retail presence of the fabric
manufacturer, enabling them to explore new sales

opportunities through their e-commerce store. Through a

message-based campaign, conversion-focused strategies,
competitive pricing, and captivating creatives, the
campaign generated exceptional results. These included
increased user engagement, improved conversions and
sales, enhanced cost-efficiency, and brand recognition in
the online retail industry. This case study exemplifies the
transformative power of digital marketing in establishing a
strong online presence and driving business growth.




Convenience equals to Customers:

This case study showcases the remarkable digital marketing campaign executed by m

The Brainiac Trend, a leading digital marketing company, for an IGCSE school with a

dual business model of on-campus schooling and online schooling in the GCC region. » Increased Engagement and Admissions:
The campaign aimed to stabilize the school's social media presence, increase » Optimized Cost per Result:

engagement, and drive admissions for both models. The highlights of the campaign + Consistent Success in Two Business Models:
outline the strategies implemented by The Brainiac Trend, the challenges
encountered, and the transformative impact on the client's business.

The Brainiac Trend's digital marketing campaign

Objectives:

o Establish a unified and compelling brand image across social media platforms. o _ _
revolutionized the social media engagement for the IGCSE

Segregate the marketing approach for on-campus schooling and online schooling.

school, effectively managing two distinct business models
Improve response and engagement through lead ads.

through a single social media account. By stabilizing the

Optimize communication channels by shifting focus to WhatsApp. . . ] . .
school's social media presence, segregating marketing

Simplify the parent-school interaction process and convert conversations into

. approaches, optimizing communication channels, and
admissions.

simplifying the parent-school interaction process, the

campaign achieved remarkable results. The increased
Strategy: o o

engagement, admissions, and optimized cost per result

o . . attest to the transformative power of digital marketing in
« Stabilizing Social Media Presence and Brand Image

Segregated Marketing Approach for Dual Business Models:
Lead Ads for Increased Response:

the education sector.

shifting Focus to WhatsApp for Enhanced Engagement:

Simplifying Parent-School Interaction Process:
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